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Dear Friend,

We are pleased to present the Giving in Oregon 2013 report from The 

Oregon Community Foundation. OCF has been publishing this report 

for more than a decade in order to track philanthropy and its effects on 

the nonprofit sector.

This year, thanks to the 2013 Oregon Values and Beliefs report, we are 

also able to share information about what motivates people to give.

Taken together, this data paints a picture of Oregonians that we can 

be proud of: We give more generously than the nation as a whole; the 

amount we give continues to increase each year; and we volunteer 

more, adding critical capacity to nonprofit services.

Whether your passion is education, the arts, the environment or human 

services, your actions continue to make Oregon a stronger, more com-

passionate place to live. Please continue to be a part of this community 

of philanthropists. Your participation is key.

Thank you for your commitment to our state and its people.

Sincerely,

Max Williams, President and CEO 

The Oregon Community Foundation

OCF works with individuals, 

families, businesses 

and organizations to create 

charitable funds to support 

the community causes 

they care about. Through 

these funds, in 2012 OCF 

awarded more than $66 

million in grants and 

scholarships.

 

www.oregoncf.org

www.oregoncf.org
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The Giving in Oregon project of The Oregon Community 

Foundation has documented philanthropy in Oregon for 

more than a decade. In addition to providing an objective 

analysis of contributions to Oregon nonprofits and 

donations by Oregonians in 2011, this year the Giving in 

Oregon report includes information about who gives and 

motivations for giving.

Highlights of the Giving in Oregon report include the 

following:

Oregon nonprofits reported more than $1.6 billion in 

donations, up from just under $1.5 billion in 2010.

Individual giving increased in Oregon from 2010 to 

2011, while giving nationally decreased during the same 

time period. Furthermore, individual giving in Oregon has 

recovered from the recession and giving rates are now 

higher than they were in 2007.

Oregonians at all income levels, but particularly 

the wealthiest Oregonians, gave more than their 

counterparts nationally.

Oregonians volunteer more than the national average.

The top two reasons Oregonians cite for their charitable 

giving are “helping others who are less fortunate” and 

“making the world a better place.”

Taken together, these findings suggest that there is a 

strong culture of giving in Oregon.

GIVING IN OREGON
2013
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According to 2011 IRS 990 data, 
Oregon nonprofits reported 
more than $1.6 billion in 
donations, up from just under 
$1.5 billion in 2010. 

While education nonprofits 
make up 20% of Oregon’s 
nonprofit community, they 
reported 30% of the total 
contributions to nonprofits in 
2011.

Arts organizations, on the other 
hand, make up 14% of Oregon’s 
nonprofit community, but they 
reported just 5% of the total 
contributions to nonprofits in 
2011.

The large proportion (17%) of 
contributions attributed to 
philanthropic organizations in 
2011 is due to a large bequest 
(approx. $160M) received 
by The Oregon Community 
Foundation; in contrast, in 2010, 
contributions to philanthropic 
organizations accounted for just 
9% of all contributions.

OREGON’S CONTRIBUTIONS BY SECTOR, 2011

Contributions to Oregon’s Nonprofits in 2011

17%

12%

8%

5%

5%

5%
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14%

30%

TOTAL 
$1,665,006,075 

EDUCATION
$493,425,005

ARTS
$86,250,390

PHILANTHROPIC ORGANIZATIONS
$285,024,826

OTHER
$233,473,249  

COMMUNITY IMPROVEMENT
$75,494,110 

HUMAN SERVICES
$196,022,885   

ENVIRONMENTAL PROTECTION
$80,992,269

HEALTH
 $134,753,732

YOUTH DEVELOPMENT
 $79,569,610

 “We have a common 
interest in making 
things better for 

children and families.”
~Grant recipient
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Nonprofits in Multnomah, 
Lane, and Benton Counties 
report the highest 
contributions.

Nearly $1B of the 
contributions were reported 
by organizations in Multnomah 
County, nearly $200M was 
reported by organizations 
in Lane County, and nearly 
$100M was reported by 
organizations in Benton 
County. Combined, these 
three counties represent 77% 
of contributions statewide.

COUNTY TOTAL 
CONTRIBUTIONS 

 AVERAGE
CONTRIBUTION  

NUMBER OF
ORGANIZATIONS

Multnomah  $961,546,574  $352,861 2725

Lane  $198,017,828  $186,282 1063

Benton  $99,581,245  $321,229 310

Marion  $63,060,250  $76,996 819

Washington  $54,817,006  $47,215 1161

Jackson  $46,026,656  $74,236 620

Clackamas  $40,908,176  $46,223 885

Deschutes  $38,506,231  $78,105 493

Douglas  $17,820,234  $59,599 299

Coos  $15,502,593  $65,136 238

Yamhill  $10,983,677  $42,408 259

Linn  $10,274,590  $37,362 275

Josephine  $9,752,210  $39,165 249

Clatsop  $8,537,124  $49,347. 173

Umatilla  $8,064,898  $48,292 167

Klamath  $6,120,024  $29,853 205

Hood River  $6,061,707  $69,674 87

Polk  $5,570,663  $37,137 150

Wasco  $5,326,604  $46,318 115

Lincoln  $4,274,172  $19,879 215

Columbia  $2,996,732  $23,973 125

Wallowa  $2,508,277  $41,804 60

Union  $2,365,309  $23,189 102

Tillamook  $2,283,617  $17,300 132

Malheur  $2,238,047  $27,293 82

Crook  $2,196,120  $43,922 50

Harney  $1,203,355  $26,159 46

Lake  $828,774  $12,949 64

Baker  $531,687  $6,905 77

Grant  $340,158  $7,086 48

Jefferson  $227,554  $3,923 58

Curry  $209,186  $2,071 101

Sherman  $207,889  $18,899 11

Morrow  $140,858  $3,912 36

Wheeler  $131,532  $5,058 26

Gilliam  $9,111  $433 21

TOTALS  $1,629,170,669  $141,090 11,547

2011 CHARITABLE CONTRIBUTIONS BY COUNTY

“I enjoy making a 
difference in my 

community and in 
people’s lives.”

~Volunteer
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INDIVIDUAL CONTRIBUTIONS AS PERCENT OF INCOME, 
2001-2011

While individual giving declined nationally in 2011, it increased in 
Oregon. Nationally, the rate dropped from 2.10% of income to 
2.09%, while in Oregon it rose from 2.16% to 2.25%. Most of this 
increase seems to be attributable to the increase in giving from 
households making over $200,000 annually.

According to IRS 1040 data, 
for the first year since the 
recession, contributions as 
a percentage of income are 
higher in Oregon than they 
were in 2007. Furthermore, 
our recovery is better than the 
recovery nationally. This resulted 
in a move from 19th last year in 
individual giving as a percent of 
income in the nation to 17th 
this year.

While households making less 
than $200,000 annually gave 
a lower percentage of their 
income in 2011 than in 2010, 
this cohort of Oregonians is 
still giving more than their 
counterparts nationally.

In Oregon, households with 
annual income over $200,000 
contributed 3.8% of income in 
2011, compared to 3.0% in 2010.

Giving by Individual Oregonians in 2011

Oregonians across all income 
categories gave more than 
the nation as a whole.

GIVING BY INCOME 
LEVEL, 2011

<$100K $100K-$200K >$200K

OregonU.S.

1.5 1.6

2.2 2.3

3.0

3.8

25th

38th

17th
Oregon (17th) outranked 
both California (25th) 
and Washington (38th) in 
contributions as a percent 
of income, despite a median 
household income lower 
than either of those states.

CONTRIBUTIONS 
RANKED BY STATE

“It’s a gift to me every 
year to be able to give 

to causes that are 
important.”

~Donor
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According to data collected by the Corporation for National 
Community Service’s Volunteering and Civic Life in America report, 
Oregonians volunteer more than their counterparts nationally. In 
2011, over half of Oregon volunteers gave their time to education or 
religious organizations.

Many factors contribute to a strong tradition of volunteering.1

Donors are more likely than non-donors to volunteer and give in-
kind gifts to nonprofits.

Of donors, 42% also volunteered with a nonprofit, compared to only 
20% of non-donors.

82% of donors also gave goods, compared to 55% of non-donors.

Almost half of adults (49%) whose parents volunteered frequently 
volunteer themselves, compared to 20% among those whose parents 
rarely or never volunteered. Parental involvement also helps account 
for how generously people give.

Volunteering in Oregon in 2011

VOLUNTEER RATES BY AGE GROUP, 2009-2011

75+

65-74

55-64

45-54

35-44

25-34

20-24

16-19

25%

32%

35%

36%

43%

30%

21%

37%

OREGON AND U.S. VOLUNTEER RATE

27%

36%

INCREASE IN 
OREGONIANS WHO 
VOLUNTEER SINCE 2002

13%

“I look out my window 
and see kids playing 
in that park, and it 
warms my soul to 

think, ‘We did this.’ ”
~Volunteer
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Why People Give

IMPORTANT FACTORS IN DETERMINING A FAVORITE CHARITY

 PERSONAL
TIES

FAITH-
BASED

TYPE OF
WORK

OR CAUSE

TRUSTWORTHINESS
OF THE

ORGANIZATION

 EASE OF
GIVING

Donors can be motivated to give to a particular organization by a 
variety of factors, but the most important factors in determining 
a favorite charity are the trustworthiness of the organization and 
that the type of work or cause is a priority for the donor.5 Other 
motivations include personal ties to the organization, ease of giving, 
and faith-based motivations.6

According to national data, adults 
born after 1979 are more likely to 
have loyalty to a cause rather than 
a particular organization. These 
younger donors are most likely to 
donate to a nonprofit when they 
feel inspired by the organization 
and have specific examples of 
how their gifts will impact the 
organization’s work.2

The overwhelming majority (78%) 
of donors report giving to more 
than one charity in a year but give 
around two-thirds of their annual 
donation amount to their favorite 
charity.3  

Wealthier individuals are more 
likely to emphasize financial 
efficiency as a measure of 
trustworthiness.4

According to the 2013 Oregon Values and Beliefs Survey, the most 
common reasons Oregonians state for their charitable giving are 
helping others who are less fortunate and to make the world a 
better place. 7

“HELPING 
OTHERS WHO 

ARE LESS 
FORTUNATE”

36%

“TO MAKE 
THE WORLD 

A BETTER 
PLACE”

26%

“IT MAKES 
ME FEEL 
GOOD”

8%

“TO BE PART 
OF A GROUP 

DOING 
BETTER 

THINGS”

7%

“TO FOSTER 
COMMUNITY”

6%

“TO OBTAIN 
A TAX 

DEDUCTION”

5%

“TO BE 
THOUGHT 
OF AS A 

GENEROUS 
PERSON”

2%

WHAT MOTIVATES CHARITABLE GIVING IN OREGON?

“I want to do good 
things that help our 

state in the long run.”
~Volunteer
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On average, people with higher incomes or who have completed more 
education are more likely to donate to charity and typically give more 
than those with lower incomes or educational attainment.8

Younger adults are typically less likely to give than older adults, but, 
after controlling for factors such as income and education, age alone 
does not impact the amount that donors contribute.9 

Several studies have found that race by itself does not impact the 
probability of donating or the amount donated. 

Any observed differences in giving between white and non-white 
populations are likely due to lower average household incomes, lower 
marriage rates, and lower proportions of college degrees among non-
white populations. 

Aggregate donations by African Americans are increasing at a faster 
rate than either aggregate income or aggregate wealth and Asian 
American as well as African American households give a larger 
percentage of their income per year to charity than white households.10

A recent report released by the W.K. Kellogg Foundation found 
that 63% of Latino households and two-thirds of African American 
households make charitable donations.11

Urban donors give more on average than rural households. However, 
small town and rural residents typically give a higher percentage of 
their income to charity.12

Who Gives

PARENTAL INVOLVEMENT

Of adults whose parents 
frequently supported nonprofit 
organizations, 52% are active 
donors, compared to only 24% 
of adults whose parents rarely 
or never gave.13 

MARRIED PEOPLE ARE 
MORE LIKELY TO GIVE 
AND TYPICALLY GIVE 
MORE.

“My parents modeled 
philanthropy. And 
then I took a stand 
for the causes most 
important to me.”

~Donor
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There is no doubt that Oregonians have a strong 

culture of giving – both time and money – and 

that this culture cuts across race, generations and 

geography. It is essential that we foster this spirit in 

order to have vibrant and sustainable communities 

in the future. 

Conclusion

SOME FACTORS THAT MAKE A DIFFERENCE IN GIVING: 

FACTORS THAT DON’T SEEM TO MATTER:

AGE
Those between 35 and 
44 are the most likely 

to volunteer, while 
those between 20 and 

24 are the least.

RACE
Individuals of 

all backgrounds 
contribute to 

nonprofits in their 
communities with their 

time and resources.

FAMILY HISTORY
More than twice as 
many adults whose 
parents supported 

nonprofits also give to 
nonprofits as the adults 

of parents with no 
history of giving.

AVERAGE INCOME
Oregon outranked 
both California and 
Washington, despite 
a median household 
income lower than 

either of those states.

TRUST
Oregonians give in 

order to help others 
and to make the world 

a better place.

TAXES
Only 5% of Oregonians 
say that receiving a tax 

deduction motivates 
their giving.



 

www.oregoncf.org
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BEND 
15 SW Colorado Ave.

Suite 375
Bend, OR 97702

541.382.1170

COOS BAY 
915 S First St.

Coos Bay, OR 97420
541.269.9650

EUGENE
440 E Broadway

Suite 160
Eugene, OR 97401

541.431.7099

MEDFORD
818 W Eighth St.

Medford, OR 97501
541.773.8987

SALEM 
1313 Mill St. SE

Suite 203
Salem, OR 97301

503.779.1927

PORTLAND
1221 SW Yamhill St.

Suite 100
Portland, OR 97205

503.227.6846

www.oregoncf.org


THE MISSION OF 
THE OREGON COMMUNITY 

FOUNDATION IS TO IMPROVE LIFE IN 
OREGON AND PROMOTE EFFECTIVE 

PHILANTHROPY.


